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Sustainability key figures Nyear

Following the decision to discontinue our Hearing Implants business, financial and sustainability
figures have been aligned to reflect this in 2022. Historical figures have not been restated, unless

otherwise stated.

2023 2022 2021 2020 2019
Core
R&D costs (DKK million) 1,410 1,314 1,139 1,261 1,120
People
Average number of employees 21,168 19,239 16,866 16,155 15,352
Gender diversity, top -level manage-
ment (women/men%) 27173% 23/77% 22/78%
Gender diversity, top -level manage-
ment teams (on/not on target%) 79/21% 71/29% 65/35%
Gender diversity, all managers
(women/men%) 47/53% 44/56% 43/57% 42/58% 41/59%
Gender diversity, board of directors
(women/men%) 40/60 40/60 40/60 40/60 20/80
Engagement rate (1 -5) 4.11 4.08 4.02 3.93 3.82
New hire rate (%) 3.3 2.9 2.8
Employee turnover (%) 23 26 20
Accidents in production 19 17 12 11 13
Climate and environment*
Energy consumption (MWh) 114,227 108,163 91,415 77,481 87,330
Electricity consumption (MWh) 51,421 51,776 53,267 40,668 42,101
Renewable electricity share (%) 21
Scope 1 and 2 CO2e emissions (mar-
ket-based) (tonnes) 30,469 35,862 31,721 27,335 28,433
Scope 1 CO2e emissions (tonnes) 12,316 11,061 7,546 7,391 9,594
Scope 2 CO2e emissions (market -
based) (tonnes) 18,153 24,801 24,175 19,943 18,839
Scope 3** CO2e emissions (tonnes) 793,306 691,434 657,639 514,053 524,667

2023 2022 2021 2020 2019
Business ethics and governance
CEO remuneration ratio (times) 48 39 38 35 34
Whistleblower reports (#) 90 47 48
Product recalls (#) 0 0 1 0 0

*2019 -2022 restated due to adjustment of baseline in order to account for  the new acquisitions
**Estimate based on spend -based materiality assessment for 2019 and adjusted for revenue growth in local currency

Find accounting policies on page 63
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rDespite living with a

disease that causes
both visual and hearing
impairment that worsens
over time, my motto is:
Disability is not inability.

Peter, Pension. Ironman
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Through life -changing hearing
health, we contribute to
building a more sustainable
world.

v

s v

Where all people have the
opportunity to enjoy an active
life.

Untreated hearing loss

impacts our ability to interact,
contribute and belong. And the
link between untreated hearing
loss and cognitive health issues
grows more evident.
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Assessing your hearing is the
first step towards better hear-
Ing, but many hearing losses go
undetected.

If we can enable more people
to hear better, we can give
them the opportunity to be
part of society without
constraints.

We empower them to tune in
to life for the good of everyone.




In many ways, 2023 was a truly good year
for Demant. Over 200 million people had
their hearing screened and diagnosed with
an instrument from our Diagnostics busi-
ness. Compared to last year , more people
visited Audika store s than ever before and
more people were fitted with hearing aid s
from one of our brands .

None of this would be possible without the
brilliant, innovative and diverse people of
Demant, driven by a common purpose of
making a difference. They all have every
reason to be proud of what we do.

This year, we have welcomed many new
people into the Group , and w hen doing so,
we all have a responsibility to meet our
new colleagues with respect, openness
and trust. It is a core priority for me to set

Group
CEO letter

the stage for our Demant culture, and as
we become an increasingly people diverse
company , we must uphold these core
values. | still experience our values being
lived out thoroughly across Demant, and

this makes me very proud of our company .

To lead a responsible business, it is pivotal
for Demant to be aware and capable of
seizing opportunities and mitigating risks

of environment al, social and governance
topics related to our business.

As we grow in size, we also grow our
impact on health and innovation , as well
as our ambition to improve as many lives
as possible. While we reach more people
with hearing healthcare, growing our
business also comes with new risks of
having a negative impact on society and
on nature.

While we see increased legislation within
corporate sustainability and ESG globally,
we also acknowledge and appreciate the
extended pressure and focus on sustain a-
bility, that we experience from big custom-
ers and partners.

When millions of people are enabled to
tune in to life and live an active life, it
benefits everyone. And 2023 was indeed a
testament to our purpose of providing life -
changing hearing health , as this report will
also demonstrate.

Business areas

Appendi ces

Based on ten years of research our
Diagnostics business area launched a
new, ground -breaking diagnostic test
method . The test method , Audible Contrast
Threshold A , goes beyond the audiogram
and its results address the number one
challenge for people with hearing loss
hearing in noise.

Part of our cultural commitment to
eachother is t o have workplaces that
reflect a diverse world where everyone can
contribute and belong. And when the

world is filled with disagreements and
devastating conflicts, community and
sense of belonging is more important than
ever.

Our continued efforts within  diversity,
equity and inclusion have borne fruit, and |
am pleased to see that we have made
good progress on both of our gender
diversity targets . We enhanced
inclusiveness in recruitment, performance
and development processes , as well as
leadership training , and our approach to
leading with authenticity, empathy and
adaptability is a key driver in this. | am
happy to see this work reflected in our

global inclusivity score .

We take partinthe & = T Giéargsition to
net zero and continue to integrat e our
climate strategy into our business and
operations. Thisyear; D R Wiemisgisn0

Back to content

reduction targets were approved by the
Science Based Targets initiative , stressing
our net zero ambitions for 2050 .

We tackle emissions from our own
operations by focusing on energy
efficiency and consumption reduction,
while we work towards transitioning to
renewable electricity .

Most of D R WT nfesgpfint is to be found
within our extended value chain. This year
we took further steps into engaging with
our key suppliers and manufacturers in
their transition to renewable energy and
improved environmental performance

Nations , companies and consumers all
need to take part in fighting climate

change and collaborate on initiatives that
can urgently reduce global emissions . Cer-
tainly , we can and must move the needle
on reducing our own direct and indirect
emissions, but when it comes to the entire
value chain, we cannot do it alone .

gn DRWIin& arR 07117 &YI
health and well -being goes hand in hand
with caring for society and for the planet.
And while we must pay attention to all as-
pects of sustainability , there is no doubt
that D R WT nkiggest impact always will
come from creating life -changing hearing
health.

Sgren Nielsen
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Group Business areas
Who we are

Who we are

Our purpose is t o create life-changing differences through hearing
health . Our product s and services, and the way we work, enable users
and employees to tune in to the things in life that matter.

For 120 years, Demant has developed and ~ Our business

delivered hearing health . This is our core We operate in the four business areas

business. Hearing Care, Hearing Aids, Diagnostics
and Communications. Within each area,

W e report on our financial performance in multiple brands serve their individual mar-

our Annual Report 2023 , where additional kets according to their business area strat-
information about the Demant Group and egy.
our business areas can be found .

Appendices Back to content

rLearn more abo ut sound, audio
and good hearing , our purpose

and strategy and our history
on our website .



http://www.demant/reports-2023/annual-report-2023
https://www.demant.com/about/sound-audio-and-good-hearing
https://www.demant.com/about/sound-audio-and-good-hearing
https://www.demant.com/about/purpose-and-strategy
https://www.demant.com/about/purpose-and-strategy
https://www.demant.com/about/our-history

Group

Who we are
Value chain
No matter where in our value chain , we
aim for the highest level of quality and per-
formance, building on existing knowledge
as well as new, emerging technologies .
The represent Demants U X an
operations . .
anbD
Hearing healthcare
Raw
materials
Raw =Y Wnj
materials Wl noU

Communications

Business areas Appendices
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Group Business areas Appendi ces Back to content

Who we are

Our global presence

The Demant Group has more than 21,000 employees around the world.
We have companies in over 30 countries, clinics in 26 countries and our
headquarters is located in Demark. Through distributors, we ensure a global
coverage in countries where we are not directly present

Production

North America

Service and customisation : EUI'O pe

Canada and the US. Revenue = Service and customisation :
EVENUE Germany, Italy, Turkey and the UK.

Main production in hearing 41% 0

healthcare business activities: 41% Main production in hearing

healthcare business activities: Revenue WAWSE
Denmark, Italy and Poland. Service and customisation :
10% China, Japan and South Korea.

Mexico.

Other countries

Service and customisation :
Brazil and South Africa .

Revenue

Around 60 distributors in low - 3% P f
middle income countries provide aclric
access to hearing health and
engage in local initiatives, NGO
partnerships and charitable
projects.

Service and customisation :
Australia .

Demant Sustainability Report 2023



Group Business areas

Who we are

A story from Demant

Founded on care

William Demant Foundation reinvests in society by donating to
altruistic causes and by expanding its sustainable investments.

In 1957, the Demant family donated their
shares in their company and established
William Demant Foundation , which holds
the majority of the shares in Demant.

This unigue ownership model provides
stability and ensure s that we remain a reli-
able and trusted long -term partner.

In 2023, William Demant Foundation do-
nated a total of DKK 135.1 million.

Enable d employee engagement
The Foundation ownership is a central part
of Demant ¥
impactful investments in audiology of DKK
54.8 million in 2023 , benefitting the field of
hearing healthcare, it also allow ed Demant
employees to allocate resources to people
and society .

Support following earthquake

With the support of DKK 2 million from
William Demant Foundation, Demant Tur-
key has helped hundreds of people who
were affected by the severe earthquake in
Turkey in February 2023.

1 UzZ6R Ul W &YR

With the donation, Demant Turkey was
able to:

Help people with hearing aids via De-

WT n segdlHearing Care business

and wholesale customers .

Form partnerships with Deaf People

and Families Association .

Support customers in continuing to

deliver hearing healthcare services .

Deliver screening devices to regional

hospitals .

Offer psychological support to em-

ployees and their closest relatives.

dXoné6l &ZznUs

Relief-activities in Ukraine
In 2023, William Demant Foundation do-
nated DKK 1.5 million to enable Demant
employees support Ukrainian refugees
through selected humanitarian organisa-
tions. Among other things, the donation re-
sulted in:

Vestibular screenings and treatment
for Ukrainian refugees in Poland .
Audiological exa minations and hear-
ing aid fittings for children in Ukraine

Appendices

Procurement of ambulances and a fire
engine brought to Ukrainian regions .
English lessons for Ukrainian children
in the Szczecin area in Poland.

Back to content

Since March 2022, William Demant Foun-
dation has donated DKK 10.5 million to re-
lief-activities in and outside of Ukraine. In
total, DKK 3.5 million has been allocated to
enable this type of employee engagement
in Demant.

Demant Sustainability Report 202 3 10
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Group Business areas Appendices Back to content
Who we are

Sustainability governance

Our governance model for sustainability and ESG ensures Group
oversight as well as flexibility and accountability in  our business areas .

The Demant Sustainability Board is com- The Audit Committee oversees sustaina-
prised of the Executive board as well as bility reporting, and the Board of Directors Board of Directors
leaders of our business areas, HR and Fi- evaluate progress on our strategic priori-

nance. ties twice a year.
Executive Board Audit Committee
The Sustain ability Board meets every two

months to review progress, give strategic
guidance on sustainability projects and
ensure alignment and traction in the busi-
ness areas.

Sustainability Board

Sustainability team

Group services: Legal & Compliance, HR, IT, Finance

-

Demant Sustainability Report 202 3 11




Group Business areas Appendices Back to content
Who we are

W e conducted a double materiality assessment that will inform strategic
decisions and guide reporting going forward .

In the process, we identified the most ma- The assessment confirms our positive im-
terial ESG issueslooking at our current and pact on society , bringing life -changing dif-
potential positive and negative impact on ferences through hearing health to the
society, as well as the financial impacts global community of people living with
and risks that the topics present to our hearing loss. At the same time, the assess-
business in the short or long term. ment shines light on other impacts and op-

portunities as well as on the areas where
we have a risk of nega tive impact on soci-
ety and nature.

Environment

@ oi swvinoU

Social

Financial materiality (impacting Demant)

Governance Impact materiality (Demant’s impact on nature or people)

Demant Sustainability Report 202 3 12



Group

targets and

Group Business areas
Who we are

Performance

Appendices Back to content

performance

Targets

Gender diversity

Share of women int op-level
management

Share of t op-level management
teams with less than 75% of one
gender

27%

79%

Energy

Share of r enewable electricity

21%

Emissions

Reduction in s cope 1+2 emissions

Reduction in s cope 3 emissions

*Compared to 2019 baseline

+7%*

+51%*

2023 2025

Trained leaders in inclusive leader- 30%
ship and unconscious bias, worked
with inclusive recruitment and lever-
aged emerging opportunities to se-
cure better gender diversity
75%

Invested in on -site solar power gen- 50%
eration and secured green electricity
supplier agreements

Decreased emissions 15% compared
to 2022 primarily through transition
to renewable electricity

Increased supplier engagement on
decarbonisation in hearing healthcare
and initiated life cycle assessment in
EPOS

2030 2050

100%

-46%

Net zero emissions

-46%

Demant Sustainability Report 202 3
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GOOD HEALTH INDUSTRY, INNOVATION QUALITY
AND WELL-BEING AND INFRASTRUGTURE EDUCATION

Demant Sustainability Report 202 3 14



Group Business areas Appendices Back to content
Life-changing hearing health

The differences we make for people living with  hearing loss is our most
important contribution to  society and to a more sustainable world .

Through decades of development , testing The negative consequences of h earing loss  Certainly, the positive impacts of hearing As a global hearing healthcare and tech-

and growing insights in paradigm -setting are widespread, affecting both the individ- healthcare are equally extensive. nology group, DRWI nas U ZWnjl Nna& Zn
technology and human interaction, our ual, surroundings and society at large . And is particularly strong when we ~ delve into

company has a substantial impact on in- evidence suggest ing that wearing hearing W hen millions of people are enabled to @YZU TRITsU TNYZRARWRN &LV
novation within hearing health (SDG9) aids may prevent or delay the onset and tune in to life and live an active life , it ben- area. See more on pages 40-57.

progression of cognitive decline, such as

supporting our long-term position to pro- : .
dementia !, continues to grow stronger.

vide good health and well -being (SDG3).

efits everyone. And in 2023, we reached
even more people with life-changing hear-
ing health.

ER YT TnRUU &YR el ZonsU NZWnR&RNNZRU; Zno
Delivering life -changing hearing health in 2023

novative skills and resources in collabora-
tive efforts with academia and other stra-
tegic partners.

Hearing care is healthcare

As people we interact with the world
around us through sound , and hearing is Lifetime of a hearing aid x Fitted hearing aids
essential in our ability to share our
thoughts and feelings .

Facilitated the hearing
screening of over

1.4

DKK BILLION

— Facilitated the screening
— and diagnosing of
. over 200 million people with
R&D investments 20 million newborns suspected hearing loss °

12024, Cantuaria ML, Pedersen ER, Waldorff FB, et al. Hearing Loss, Hearing Aid Use, and Risk of Dementia in Older Adults.
*Read more in accounting policies on page 63

Demant Sustainability Report 202 3 15



Group

Life-changing hearing health

Improving global hearing health

W hen it comes to improving global health, we have a role to play.
W e focus on and make strategic choices on how Demant can support
awareness, access and affordability to hearing healthcare , and mitigat e

the risks that prevent this

We believe that the optimal solution to
treating hearing loss most efficiently in-
cludes a hearing care professional. In high-
income countries , hearing care efforts

must focus on ensuring the full benefit

from treatment , and Demant fully supports
expanding access to hearing aids and of-
fers a range of low -priced, easily accessi-
ble products .

In low - and middle -income countries, age -
related hearing loss is less prevalent due

to shorter lifetime expectancy. Here, the
focus is on children and on establishing the
infrastructure needed for assessment and
treatment.

To alleviate hearing loss , the
first step is to become aware

We directly impact awareness through de-
tection and identification of hearing loss

1 We promote and market the benefits
of hearing care and technology

1 We are an industry partner in large -
scale research studies

1 Wetake an active part in the Euro-
pean Instrument Manufactures Asso-
ciation (EHIMA)

1 Every year, we promote E | ¥ssWorld
Hearing Day and its quest to spread
awareness and increase adaptation

Making sure that more people

get access to treatment
We enable access to hearing healthcare
with our global presence:

1 We provide direct access with more
than 3,500 clinics worldwide

T Around 60 distributors in low-middle
income countries provide access to
hearing health and engage in local ini-
tiatives, NGO partnerships and chari-
table projects

A positive impact on affordability
The dynamics of a highly competitive mar-
ket, which is powered by innovation , re-
sults in competitive pricing.

9 Pricing in the hearing care market con-
tains an essentially high level of service
and full return assurance

9 Products and services rang e from basic
to premium

Mitigating risks

While we accept and mitigate the risks re-
lated to our core business, we continue to
seize the opportunities that arise .

Accepting your hearing loss
We work to increase awareness of the im-
portance of good hearing . Accepting that

Business areas

Appendices Back to content

rRead more about our Hearing Care
business and its effort to increase
hearing healthcare awareness via
Campaign for Better Hearing

your hearing is not good enough is funda-
mentally difficult , which creates a barrier in
seeking the help needed and it slows the
progress with adaptation . Itis hard to im-
prove the landscape and reduce stigma
with h earing solutions alone.

Clinical research requirements

To gain insight, most of our research and
development activities rely on access to
the right clinical population and clinical
monitoring in the market .

Health infrastructure

While r eimbursement programmes  with
varying scopes are increasingly common in
many countries, especially in Europe , ac-
cess to hearing treatment in low - and mid-
dle-income countries continues to be chal-
lenging.

As there is no infrastructure to support
hearing healthcare it is not possible to ser-
vice hearing aids in these vulnerable com-
munities. In Demant, we work with this
challenge by continuing to create aware-
ness and work to improve access where
we can.

Ambiguous standards

The recommended age threshold for hear-
ing test s can vary based on country. In
some places you assess at a late point in
life, which means that the hearing loss
could have been alleviated much earlier.
More streamlined and improved standards
can help mitigate this. To seize the oppor-
tunity, we engage in international projects
that focus on early hearing r ehabilitation.

Today, one in five people live with
hearing loss, and due to an ageing
population, this number is increasing.

Demant Sustainability Report 202 3
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Group Business areas Appendices Back to content

Life-changing hearing health

A story from Demant

Groundbreaking hearing test

This enables Oticon hearing aids to be au-
tomatically fitt ed and is a true testament
to the benefits of the Demant Group .

DRWI naesU DZTdnzZU&ZN moUZnRUU GIT onNhn Group leverage
potential to become the new industry standard, tackling hearing aid From next release, it will be possible to au-

URT Us noWwWnRI

The first step towards better hearing is a
hearing assessment and fitted hearing
aids.

For more than 100 years, hearing aids
have Nin terms of diagnostic tests N been
fitted solely based on the pure -tone audio-
gram, measur ing hearing thresholds
across frequencies. This is very accurate
when it comes to measuring the quantity
ofa njRT U Bepngl but it tells us little
about the hearing -in-noise ability , or the
quality of the hearing.

Based on 10 years of research in the Inter-

> nR ZUUoRes

Benefits everyone

Together with the pure -tone audiogram,
ACT will enable hearing care professionals
to fit the hearing aids more accurately to
individual needs.

ACT is a result of deep collaboration and
knowledge -sharing between IRU and De-
WT n aefedding Aids business areas and
will be a step towards helping more peo-
ple with hearing loss, benefitting both the
hearing care professional, the client and
the ones close to them.

A game -changer

acoustics Research Centre (IRU), D RWI n &afér the test, the clinician can manually

Diagnostics business has launched a new,
groundbreaking way of testing hearing

The Audible Contrast Threshold A (ACT) is
a diagnostic tool that enables the hearing
care professional to measure th is hearing -
in-noise ability. The test is objective and
independent of language , making it usea-
ble around the world with no language
barrier. In addition, it is a quick and intui-
tive test.

transfer the ACT value to the hearing aid
fitting software and manually adjust the
hearing aid.

The ambition is to make ACT an integral
part of best practice, and in this way , ACT
has the potential to make a meaningful
change to hearing -aid fitting .

YRI T ZnG 7 tomatcally transfer the ACT value to the

Oticon hearing aid fitting software

e

Demant Sustainability Report 202 3
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GENDER DEGENT WORK AND
EQUALITY ECONOMIC GROWTH
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Group Business areas

People

D R WIT nwa&ged work to create a culture where everyone can belong,
grow and contribute . The people in Demant are the most valuable part
of our business, and their well -being, safety, engagement and
development is fundamental to our success.

We protect labour rights and promote a
safe and secure environment . Through our
diversity, equity and inclusion agenda
(DE&I), we positively impact gender equal-
ity (SDG5). As a company, we can further
drive this contribution by ensuring that our
employees have equal opportunities to
grow professionally, reach personal goals

I né

Reaching further , we contribute to decent
work conditions and economic growth
(SDG8) by creating good working condi-
tions and offering quality jobs. By provid-
ing access to sound and good hearing, we
make it possible for people with hearing
loss to enter or stay in the labour market.

Behaviour

Trust is a core value in Demant . Following
the Group code of conduct, violence, bully-
ing, harassment and discrimination of any
kind is unacceptable. This type of behav-
iour does not correspond with our beliefs

or the culture we want to convey. We en-
courage all employees to raise their con-
cern through our whistleblower hotline .

Nina&l Zng&R &3 DRWI

Governance

Working at Demant should be an enjoya-
ble experience, both professionally and
personally, as well as physically and psy-
chologically.

Appendices

We believe in a strong link between a high
level of employee engagement and a suc-
cessful and responsible business.

As an employer, we understand that to be
one of our core responsibilities. Ensuring
an inclusive culture, which fosters diversity
and continues to incite engagement, sus-
tains Demant as a leading employer in our

Back to content

industry, and is ultimately Demant s fan-
TGRWRNna&sU TRUNINUZNZGZ & ¥

Human Resources (HR) in the Group is

predominantly driven locally in the day -to-

day business. Group-wide HR initiatives

are prioritised, managed and coordinated

via three main global forums all chaired by

DRWI naesU éRnzszi &ZnNR BRI RL
Read more on our website .

Demant Sustainability Report 202 3 19


http://wdh01.azureedge.net/-/media/demant/shared/new-library-2022/business-ethics/2022-documents/demant-group-code-of-conduct.pdf?la=en&rev=F71C
https://demant.codeofconduct.app/wb;eFormGuid=d36668f5-81fc-4548-880a-23326b412d89;siteId=21023
https://www.demant.com/sustainability/people-and-culture

In Demant, we put emphasis on leading people with
authenticity, empathy and adaptability.

Through human leadership, managers in
Demant enable professional and personal
development. This approach is central to
having a healthy work environment as well
as to ensuring that we attract and retain
the right workforce with a skill set that
matches business needs and challenges.

Throug h our leadership framework we
strengthen and further develop leadership
competences and cultivate great leaders
to achieve goals in a sustainable way. This
is also directly linked to our global engage-
ment programme Pulse.

Development

We support both managers and employ-
ees in seeing all the exciting career oppor-
tunities that exist within the Demant
Group through different frameworks

Enabling development is a central part of

human leadership. In Demant, p eople de-
velopment is an ongoing process between
manager and employee as part of a man-
TGRT s U

The Demant Training Academy offers in-
ternal training within leadership, project
management, people development and
professional skills.

Group
People

a focus on

This year, 3000 employees were engaged
in learning more about audiology through
our global training platform

Talent

We stay on the ball to remain an attractive
workplace, while improving business per-
formance. We are highly dedicated to tal-
ent acquisition and retention and have ini-
tiatives supporting this. We benefit from
strong company brands that attract talent
to Demant .

Many of the markets where Demant oper-
ates are at present characterised by a re-
markably high demand for labour, espe-
cially in certain areas where we need spe-
cific competencies. Thus, the need to at-
tract and retain the right people across
many facets of diversity increases.

I RUnznUzZnzGzeal ¥

Business areas

Appendices

Ensuring representation

Some Demant e mployees are supervisors
and external examiners at top universities
where they contribute with their expertise,

while displaying the company as a place

to kickstart a career.

In 2023, we had

which presents young professionals with
opportunities across our entire global or-
ganisation .

Flexibility is key

We want to be a flexible workplace. Our
global position on workplace flexibility
guides the Demant Group to implement
concrete policies to ensure the flexibility of
working partly from home, if the task and
local conditions allow .

Employee turnover

When it comes to the frequency of people
leaving and joining the company, there are
varying trends within the markets that De-
WT n sbaslhess areas are present in.

The most apparent risk associated with
employee turnover for Demant is related to
our Hearing Care business.

Back to content

Increasing levels of resignations and hir-

ings are a trend within retail, where front-
line personnel shuffle more frequently be-
tween receptionist and assistant types of

jobs.

The combined voluntary and involuntary
turnover rate in 2023 was 23%, compared
to 26% in 2022. The number still reflects
significant variations across the organisa-
tion.

We see higher employee turnover rate
with waged workers (hourly rate) than

with salaried workers (fixed monthly rate).
This is most apparent with employees at
our production sites and within retail in
Hearing Care. This year, the turnover rate
also reflect s layoffs in our Communications
business area, EPOS, due to a decision to
gradually wind down activities in the
Gaming business, as communicated in Au-
gust 2023.

Demant Sustainability Report 202 3 20
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Group
People

When people feel engaged, they are happier, more innovative and
productive . People who thrive tend to enable others to thrive as well
Ensuring a high level of engagement is key to maintaining a sustainable

business.

In Demant, we work with employee en-
gagement through our global engagement
programme, Pulse, including a yearly sur-
vey. The survey results are discussed by
managers and employees who work with
areas requiring attention and actions in
the teams throughout the year.

We believe that an inclusive workplace
creates higher engagement. Itis a key

61 ZART Uszi RARTT:snRsU
and thrive at work.

202 3 results

W e reached an engagement rate of 4.11
and a participation rate of 87% ,
corresponding to more than 17,000
employees. Our engagement level is above
average with a small increase of +0.03,
compared to 2022.

The employee participation in Pulse
highlights engagement as a high -valued
priority and it outpaces the Gallup
Database median by 3 percentage points

Though the result is below the ambitious
target of 4.27, we are pleased to
experience that people generally feel
happy and proud to be part of Demant.

It also stresses that the strengthened
focus we have continously put on
engagement over the past years, is called
for. The engagement level has improved
overall, and we see good improvements in
several areas, but we are not where we
want to be. The results indicate that we
can still do more to make all people at De-
mant feel included in their daily work and
valued for their unique talents and poten-

tial. . . e
Il 'nzZGz &l &2 nRIUZI W

Engagement rate

3.82

34™ percentile

Business areas

aRGG

Appendices Back to content

Engagement rate

4.08

50" percentile

Engagement rate

4.02

46™ percentile

Target Target
of 4.15 of 4.27
not met not met

Gallup conducts the engagement survey , and we collect data in February each year. Our level of engagement is rated on a scale

from 1-5. Percentile rank isusedasa nRn DY WI T € &3

6R&RT WZnR VYzZza 1 &RI Ws UextenBivegatzeU N

base. The 52" percentile indicates that 50% of teams scored lower than Demant on the engagement rate.
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. Risks and opportunit ies
As part of engagement, w e measure inclu- A o level of engagement can impact De-
sivity and equity . We are happy to see that WinesU TnzGzal &3 1 &
employees predominantly perceive De- and it is a clear focal point for us to mobi-
mant as a place where everyone is treated lise an engaged workforce, for the good of

fairly. our employees as well as the business.

In 2023, we saw a slight increase in our in-
clusivity index score providing a result of
4.26 (+0.04) and 57th percentile. On aver-

age, employees feel respected, valued for ; )
their strengths, and have trust in Demant are challenged , while respecting the pace

as a company that act s with integrity and at which it is possible to introduce changes
responsibility . and build up engagementin a growing or-
ganisation .

ER NIn&ZnoR &3 ZnARU
drive engagement and a culture of inclu-
sion and offer support for the teams that

Our peer-to-peer relationships are above

average and stronger than ever, meaning

that DRWI ne&es U Ue&i sndG AT GoRU U &RT Wazie¢
and mutual respect are also clearly re-

flected in the results .

2023 activities

We have focused on the importance of in-
dividual development, driven by managers,
which has had a positive impact. As a re-
sult, more people feel that they are getting
constructive feedback and experience
room to learn and grow in their job.

However, the biggest potential s;ill lies
aZz&Y¥Zn Winl dRT U0Os TnzZGzal

—_—

. Inclusivity score
feedback and recognition on work and (+0.04 compared to 2022)

&
M
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—
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Q

supporting employee development.

We will continue to focus strongly on this ‘
and enhance the way we pay attention to
and support each other in the teams N
both as managers and as colleagues .
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It is a fundamental right to be who you are, also at work, and we want to
convey a work environment buil t on care and respect for others ,
characterised by diversity and inclusion .

+3 YITARU& &YR &I oR njXafappseich iSfocuddd andyulded Bpa U

diverse culture, we continue to grow our DE&I policy introduced in 2022 with tar-
understanding of the concepts of inclusion gets for 2025 for top -level management ,
and equity especially. including Executive Board , which also in-

cludes several key short -term activities to
The aim is to address potential uncon- steer progress.

scious biases and sameness thinking and
mitigate risks related to insufficient or mis-
understood work with diversity, equity and

inclusion (DE&I), as well as to support the

engagement of employees who may oth- r

erwise refra in from sharing their opinions, Age, gender, education
ideas and solutions. and background of the

members of Board of
_ Directors and Executive
In Demant, the concepts of DE&I are an in-

disputable priority. Working with DE&I Board are listed in the
boosts performance, improve s our leader- Annual Report 202 3.
ship and innovation skills, maintain s high

customer satisfaction and support s our ef-

forts to attract and retain talented minds.

Our approach

Demant is present in all parts of the world
and employ s people with different ethnic
background s, personalities, nationalit ies,
ages, genders, sexual orientation s and
level of education. We encourage respect
for diversity, and we strive to treat all em-
ployees fairly.
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Diversity t argets

We work with two diversity targets  to
drive the implementation and impact of
our DE&I policy.

We have improved the balance towards
reaching this target during 2023, fuelled
by stronger awareness and ability to bal-
ance the diversity at this level.

We are excited to see that in 2023 we

have reached our 2025 target of having
75% teams on target . In fact, we have ex-
ceeded it. This is a testament to the dia-
logue and the clear , internal focus areas
we have maintained throughout the year
The progress has also been driven by ded-
icating opportunities to make changes at
this level of management to secure a more
balanced gender diversity.

Now, we aim to maintain this level to-
wards 2025, while we assess where to di-
rect our efforts and potentially set new
targets going forward.

With its own target, t he Board of Directors
aims to have at least 40% of the un-
derrepresented gender amongst share-
holder-elected members, as this consti-
tutes an even distribution in terms of gen-
der. As of now, we are on target. When in-
cluding employee representatives, the dis-
tribution is 50% women and 50% me n.

Group
People

Business areas Appendices Back to content

Gender diversity in global top -level management

Starting point Status Status Target 2025
January 2022 December 2022* December 2023

Q

*Managers in scope: 25 women and 84 men  **Managers in scope: 29 women and 80 men

70%

Gender diversity in global top -level management teams

January 2022 December 2022 December 2023
65% ‘ o h 79%
N: 79 teams N: 95 teams N: 97 teams

Within the target of
max. ¥a of the same gender on a team

Not on target of
max. ¥ of the same gender on a team
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Inclusion is key

Group Business areas

People

Through the concept of inclusive leadership, we continue the focus on
DE&I in our recruitment, performance and development process, as well

as DE&I training of managers.

Inclusive recruitment

Inclusive communication attracts more di-
verse candidates and helps build an inclu-
sive culture. As part of the recruitment for
head office -based positions, we screen all
job ads using a tool to ensure inclusive
language -use.

W e have embedded materials designed to
prompt inclusive recruitment behaviour in
the Demant global recruitment platform.

Inclusive leadership

We have expand ed training in uncon-
scious bias and inclusive leadership be-
haviours and develop ed the capabilities
among HR leaders to drive DE&I -related
topics and training locally.

To support this, DE&I-specific themes of
relevance for our employee performance
dialogue have been integrated in the
global process for performance dialogue
from the beginning of 2023.

A key topic for 2024 is to ensure easy ac-
cess and availability to DE&I knowledge
and skills, building learning opportunities
for local use and adaption for all.

Employee resource groups

The formation of employee resource
groups (ERG) among employees is a way
for our workplaces to become more inclu-
sive. Formed in 2023, we see that the
ERGs in Demant attract more members
and grow a focused agenda for their work
with relevant DE&I topics , such as (In)Visi-
ble (Dis)Abilities.

Appendices

The groups and their resources are meant
to support and build strong and important
communities within our organisation.

They are employee-led and are formed
based on specific traits that group mem-
bers possess or want to support or work to
enhance.

Back to content

To ensure endorsement, each group re-
ceives top management support and in-
volvement.

W e will continue to strengthe n the struc-
ture, format, and collaboration around
ERGs in Demant.
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Health and safety management is an-
chored locally at our sites, where appropri-
ate training is carried out depending on
the specific employee group.

While accidents can potentially happen
everywhere, including in office spaces,
there is often a higher risk of getting more
seriously harmed at , for instance , produc-
tion sites.

Producing hearing aids and diagnostic
equipment does not entail exposure to
hazardous situations or dangerous materi-
als and chemicals , and this type of manu-
facturing is not classified as unsafe or
risky. Some tasks at Demant can entail op-
erating larger vehicles or trucks, for in-
stance in storage facilities. However, t he
incidents that primarily occur in our pro-
duction are categorised as minor, such as
cutting or squeezing a finger.

See overview of accidents in production on
page 65.

Group Business areas

People

Mental health

We understand there is a potential nega-
tive impact on mental health related to
work, and we do what we can to prevent
stress at work . Aspects of working with
stress management vary from place to
place, including cultural considerations
and legal regulations. Consequently, stress
is managed on a local scale with HR de-
partments across the Demant Group. The
overall responsibility lies with HR manage-
ment in tight collaboration with relevant
managers.

Appendices
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A story from Demant

(In)Visible (Dis)Abilities

To boost inclusivity , we launched an initiative to create employee
resource groups (ERG). In 2023, five groups were formed, one of them
focusing on visible and hidden disabilities in the workplace.

m
) )

The ERG (In)Visible (Dis)Abilities was born The ERGalso invited colleagues at head-

out of an understanding that disabilities quarters in Denmark for a talk about
come in various forms - some are visible, ADHD and autism and how employees
and others are not as apparent. and employers can play to the strength s of
neurodivergen ce, as well as they ran a

The L & e gidibn is clear: to ensure that campaign to spark conversation about
both current and future employees feel dyslexia.
they have a safe workplace where they
can be their true self. Talking about stigma

) Stigma is a part of working with hearing .
It all starts with awareness healthcare and hearing solutions . It is _ W
In Demant, w e want to foster an environ- therefore clear-cut for Demant to address v WA \.\\1\
ment that is open to the employment of the stigma that can come with different
people with both visible and hidden disa- disabilities , as well as to increase aware-
bilities, and awareness is key to opening ness of this in our own workplaces .

the conversation on inclusivity.

So far, with a joined effort from all group
members, the (In)Visible (Dis)Abilities ERG

has managed to push for more awareness . Mot eeety dlszhlltw'h
in 2023 . It all starts with aware- 3
ness. It is difficult to work
Among others, it facilitated for Demant to with a disability that you
join Hidden Disabilities Sunflower (Sol- do not know exists

sikken) to help raise awareness and
greater understanding and inclusion of
people with hidden disabilities.

N Rikke Nielsen, Commercial
Director and part of the ERG Lead
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On-site solar panels
Demant South Africa
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IN2023, DRWI n&s U RWZUUZS=n OhBRnegelyday Basis, ted Demant Group

gets were approved by the Science Based
Targets initiative and deemed consistent
with the intent of the Paris Agreement to
limit global temperature rise to 1.5°C
above pre -industrial levels.

The Group commits to reducing absolute
scope 1 and 2 greenhouse gas emissions
by 46% and scope 3 emissions by 46% by
2030 from a 2019 base year and to reach-
ing net zero emissions across the value
chain by 2050.

As a group in constant growth, both or-
ganically and through acquisitions, decou-
pling our emissions and environmental im-
pact from that g rowth is key to meeting
our targets (SDGL13).

«

2021

®
Committed to .

Science Based Targets
initiative

2023

Code of Conduct guides our practices
within energy, resource and waste man-
agement by laying out our principles for
environmental responsibility and reduced
climate impact . We work both with the en-
vironmental optimi sation of our operation
and our product s (SDG 12).

Environmental and climate risks
In 2023, we conducted an environmental
analysis assessing our exposure to climate
and environmental risks. W e have not yet
identified any material risks to our com-
pany from climate change due to the loca-
tion of our operations and key suppliers .

2022 - 2030
Transition to 100%
renewable electricity,
expand electric fleet
and engage with
suppliers on scope 3

Science Based Targets
initiative approves
Demant’s climate targets

Climate and environmental risks are likely
to materiali se for any company in the fu-
ture as the planet continues to be under
heavy pressure, and resource scarcity be-
comes a greater and greater issue. To that
end, Demant continuously explore s oppor-
tunities to transition to renewable energy
reduce its resource consumption , increase
its use of recycled materials , and takes
other measures to lower scope 3 emis-
sions.

Continuous
reductions

46%

2030
Targets: 46% reduction in
absolute scope 1 and 2 emissions.
46% reduction in scope 3

Baseline recalculation

In 2022 and 2023, the Group grew
significantly enough through acquisitions
to adjust our baseline following our
emissions baseline recalculation policy . In
2023, we adjusted our baseline and the
following reported years to account for the
new acquisitions .

2050
NET ZERO
EMISSIONS

Demant Sustainability Report 2023 29


https://wdh01.azureedge.net/-/media/demant/shared/new-library-2022/business-ethics/2022-documents/demant-group-code-of-conduct.pdf?la=en&rev=F71C&hash=CD527F91C2B3628F3B0A5DBE06E0CA97
https://wdh01.azureedge.net/-/media/demant/shared/new-library-2022/business-ethics/2022-documents/demant-group-code-of-conduct.pdf?la=en&rev=F71C&hash=CD527F91C2B3628F3B0A5DBE06E0CA97
https://wdh01.azureedge.net/-/media/demant/shared/new-library-2022/sustainability/demant-baseline-recalculation-policy_external-version.pdf?la=en&rev=9F23&hash=A4D4EC423FFB66F79DB37122C367D76B

Energy

Group
Caring for climate

While D R WT nedestritity consumption was _ relative decoupled from the

el ZonjsU
2023.

G1 Zaavy)

Compared to 2022, Demant increased our
total energy consumption 6% from
108,163 MWh in 2022 to 114,227 MWh in
2023. 75% of th e increase in total energy
consumption was driven by an increase in
gasoline and diesel and the remaining

25% by heating sources.

While the business grew, many of our en-
ergy intensive entities were able to lower
their electricity consumption. On Group
GRARG, [DofaUHleqtrigis Consump-
tion decreased 1%.

772 148

Total Group
consumption
in MWh
114,227

a i oud fotal erlergy cangumptiéhlinU F

Renewable electricity

Shifting to renewable electricity is key to N
our transition. In 202 3, we increased in-
vestments in on -site solar generation for
several sites. With the self-generated solar
energy and new supplier contracts for

green electricity (green tariffs) 21% of the
Demant Groups U RGRND&I ZNZa&l
now covered by renewable electricity.
Working towards our goal of 50% renew-
able electricity in 2025, Demant plans to
invest in certificates in 2024, while explor-
ing more long -term options .

[ | Electricity
Fleet - gasoline (fuel)
B Natural gas
Fleet N diesel (fuel)
B District heating
Coal
B Liquefied petroleum gas (LPG)

Business areas

Appendices Back to content

10%

renewable

energy of
total energy
consumption
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Electricity consumption (MWh)
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Caring for climate

Emissions

We decreased our scope 1 and 2 CO2e emissions 15% from 202 2 Scope 1 and 2 emissions (tonnes CO2e)

to 202 3.

Driven by our transition to renewable elec- Looking at our emissions per energy 5424 Total
tricity , and despite our slight increase in source (page 32), electricity continues to 35,862
consumption of certain energy sources, the be key for our transition and progress to- aeZZ7

Group managed to decrease its scope 1 wards our scope 1 and 2 emission target.

and 2 emissions by 15% in 2023 com-

pared to 2022 . Although we still see a The emissions from our fleet is another fo- AT

slight increase (7%) in our emissions com- cus point for the Group. In 2023, we initi-

pared to our 2019 baseline, we are on the ated a deeper analysis of our fleet to for-

right track towards our goal of reducing mulate a Group str ate gy for fleet electrifi- . I

scope 1 and 2 emissions 46% by 2030. cation and lower our scope 1 emissions. AQLZ2

AFZ 77

z gL l7

Z 77

2023
scope 1 &2

emissions &2 27
(30,469 tonnes
CO2e) ,

AZz 5 AZAZ AZAz AZAA AZAa
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Hearing Care

[ | Hearing Aids
Diagnostics
Communications

Scope 3

While our progress in terms of reducing our
scope 1 and 2 emissions is clear, it is taking
us longer for our reported numbers to reflect
our actions towards our scope 3 targets.

We continue to report scope 3 emissions
based on our 2019 baseline adjusted for
revenue growth while we are working to
improve our data and approach to scope 3
reporting across the Group .

In 2023, we increased our engagement with
our suppliers as the purchased good and
services category continues to be both cru-
cial for scope 3 emissions reductions as well
as challenging to tackle. 40 T
sition to renewable electricity is key to lower-
Znld DRWI na&s U 0UnMején-a
tinue to be committed to our targets and our
pledge to do our part to fight climate change.

UoniepeZ R1 Us

Group Business areas
Caring for climate

2%

2023

scope l &2
emissions share
per business

46%

area

Scope 3 emissions

Year 2019 2020 2021
T * *x *x
C‘(’)“Z”:S 524,667 514,053 657,639

*Estimate : 2019 spend based materiality assessment

2022

691,434 **

scope 1 &2
emissions share
per energy

Appendices

1%

2023

source

2023

793,306 **

**Estimate : 2019 spend based materiality assessment adjusted for revenue growth in local currency

Scope 3 categories in percentages

Purchased good and services
Transportation
Employee commuting

Use of sold products

RWZUU Fuel ﬁ"g energy related services

Waste in operations
Business travel

End of life treatment

77.6%
10.2%

6.9%
2.6%
1.1%
1.0%
0.5%
0.1%

Back to content

Electricity

Fleet - gasoline
Fleet - diesel
Natural gas

District heating

Coal

Liquefied petroleum
aas (LPG) 0%
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